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About InfoTrust

● Based in Cincinnati, OH
● Digital analytics consulting & product development 
● 2015 and 2016 Inc. 5000 Member 
● A Cincinnati Best Place to Work Finalist 2012, 2013, 2014, 2015 & 2016
● 3,000+ sites analyzed and supported annually



About Me

Andy Gibson, MBA
Head of Vertical - News & Media

   @APGibson16
agibson@infotrustllc.com
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● How It Works
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● Potential Use Cases
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● How to Get Started
● Q&A



DoubleClick for Publishers

DoubleClick for Publishers is an advertising software as a service application 
managed by Google. It allows publishers to sell ad inventory on their digital 
properties.
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Example



How The Integration Works

Analytics 360 and DFP tags communicate with each other using shared IDs. 
Each system logs multiple IDs that are generated on the page and inter-tag 
communication ensures that logged IDs are the same.
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The Integration

The integration between GA 360 & DFP allows data to flow back and forth 
between the two tools.

It has two major features: 

1. Sharing GA Audiences with DFP 
2. Pushing DFP data into GA 360 reports



Feature #1: GA → DFP



Sharing GA Audiences with DFP



Benefit: Show more personalized, 
relevant ads



1. Target users based on their 
activity on your site



2. Target users based on their 
attributes



Ad Personalization

“I’m already a member, why am 
I seeing this ad?”



Build an Audience List from Scratch



Convert a Segment to an Audience List



Feature #2: DFP → GA



Push DFP Data Into Google Analytics



Benefit: Unified reporting view of 
ad revenue and user behavior 



1. Standard Reports: Understand 
which traffic sources and pages 
drive the most ad revenue



2. Custom Reports: Understand 
which content categories, 
content types, sections, authors, 
etc. drive the most revenue
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Use Cases

● Improve ad targeting to drive more value for clients
● Understand types of content that drive the most ad revenue
● Understand which content has the highest CTR
● Optimize ad placement based on DFP & GA 360 data
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Standard Reports



Default Reports - Publisher Overview



Default Reports - Publisher Pages



Default Reports - Publisher Referrals



Custom Reports



Custom Tracking Options 

● Custom Dimensions
● Custom Metrics
● Content Groupings



Custom Report - Publisher Content Class.



Custom Report - Publisher Content Type



Custom Report - Publisher Content ID
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Checklist for the Integration

❏ You must have Google Analytics 360 (premium) for the properties you 
would like to link

❏ The majority of your DFP tags must be Google Publisher Tags (GPT)
❏ A User must be an administrator on both the GA 360 property and the DFP 

account



Get Started

Work with a Google Analytics 360 Authorized Reseller to:

1. Update data architecture to collect custom data points needed for 
DFP + GA 360 reporting

2. Fill out necessary form to get the DFP integration process started
3. Complete the integration from GA 360’s Admin settings (once Google 

has enabled the integration)
4. Ensure integration is working properly
5. Create and enhance DFP reporting in GA 360
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Coming Up...

[Webinar] Chaos to Calm: Tag Management Overview

September 28 @ 12:00pm EST

Register here: http://goo.gl/f8MUvC
Lucas Long

Product Manager
TagInspector.com

http://goo.gl/f8MUvC


Additional Resources

1. [Case Study] AccuWeather delivers value with DoubleClick & GA 360

2. Overview of Google Publisher Tags (GPT)

3. Custom Dimensions and Metrics

4. Content Groupings

5. Audience Lists

Contact InfoTrust with Additional Questions

https://www.doubleclickbygoogle.com/articles/accuweather-case-study-doubleclick-google-analytics-360/
https://www.doubleclickbygoogle.com/articles/accuweather-case-study-doubleclick-google-analytics-360/
https://support.google.com/dfp_premium/answer/181073
https://support.google.com/dfp_premium/answer/181073
https://support.google.com/analytics/answer/2709828?hl=en
https://support.google.com/analytics/answer/2709828?hl=en
https://support.google.com/analytics/answer/2853423?hl=en
https://support.google.com/analytics/answer/2853423?hl=en
https://support.google.com/analytics/answer/2611268?hl=en&ref_topic=2611283
https://support.google.com/analytics/answer/2611268?hl=en&ref_topic=2611283
http://infotrustllc.com/contact-us/?utm_source=googleslides&utm_medium=webinar&utm_content=ga360_dfp_webinar&utm_campaign=infotrustwebinars2016
http://infotrustllc.com/contact-us/?utm_source=googleslides&utm_medium=webinar&utm_content=ga360_dfp_webinar&utm_campaign=infotrustwebinars2016
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